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Inventory   Management   Tool   
Once   configured   and   the   DMCP   has   adequate   access   to   the   data   sources   it   requires   via   your   shop   API   you   can   take   
advantage   of   its   tools.   The   Inventory   Management   Tool   helps   you   to   be�er   understand   your   current   inventory   and   check   
it’s   quality   score.   

  
  
  

To   access   the   Inventory   Management   Tool   go    h�ps://dmcp.e-channel.org/    and   login.   
Using   the   menu   on   the   le�   hand   side   click   on    Your   Inventory    menu   item   to   view   a   
summary   of   your   inventory   and   it’s   quality   score.     

  
  
  
  
  
  
  
  

Before   looking   to   sell   your   products   in   any   new   markets   or   channels   it’s   vital   that   you   
spend   the   �me   to   get   the   quality   of   your   inventory   to   a   good   level.    This   is   where   our   

What   is   a   DMCP?   
The   Data   Management   Control   Pla�orm   (DMCP)   is   a   data   and   
support   model   for   organising   inventory,   iden�fying   opportuni�es   
and   measuring   success   in   online   marketplaces.   
    
The   DMCP   incorporates   four   important   stages   of   E-Commerce   
new   market   entry   and   growth:   
1.    Inventory   Management   
2.   Market   Assessment   
3.   Business   Planning   
4.   Business   Growth   

  
These   stages   need   not   be   completed   in   order   but   are   used   to   support   a   new   market   plan   that   is   dependent   on   the   
posi�on   and   opportuni�es   for   each   SME,   and   once   in   place,   is   then   monitored   and   revised   during   new   market   entry.   A   
new   market   can   be   defined   as   a   dis�nguishable   group   of   poten�al   customers   that   might   buy   a   company’s   products.    

https://dmcp.e-channel.org/


   
Inventory   Management   Tool   can   help   save   you   �me   by   quickly   providing   you   with   a   quality   score.   This   is   calculated   by   
taking   into   account   a   number   of   factors   including   stock,   �tle,   descrip�ons,   number   of   ac�ve   products,   image   quality   and   
more.     

  
You   should   use   the   tool   to   iden�fy   �tles,   descrip�ons,   images,   etc   that   can   be   improved.   Where   possible   you   should   look   
to   get   as   many   relevant   keywords   into   your   �tles   and   descrip�ons   and   really   “sell”   the   product   and   help   your   customers   
understand   why   it   is   so   good.   

  
  
  
  


